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FOREWORD

Music is a powerful vehicle for economic growth, youth empowerment, culture, edu-
cation, entertainment and for governments to drive a development agenda. The 
Music industry contributes enormously to all three pillars of Kenya Vision 2030, the 
social, political and economic. In addition to being the leading sector of the Kenyan 
Creative Economy, this industry also plays a significant role in facilitating and medi-
ating discourses in both the public and private sectors. 

The Convention for the Safeguarding of Intangible Cultural Heritage (UNESCO, 2003) 
calls on state parties to adopt a general policy aimed at promoting the function of 
the intangible cultural heritage in society and to integrate the safeguarding of such 
heritage into planning and programming. 

The Constitution of Kenya (2010) makes a strong case for the promotion of music as 
a form of cultural expression and protection of musicians from unlawful deprivation. 
However, strong guidelines are needed to ensure that the above functions are real-
ized. Music contributes towards the achievement of the Sustainable Development 
Goal number one that focuses on eradication of poverty. The Vision 2030 seeks to 
achieve a sustained economic growth of 10% per year over the next 10 years. The 
music industry fits well in both the Economic and Social Pillars of the Vision due to 
its contribution towards improved economic growth, youth employment, and pro-
motion of national cohesion. 

A section of the industry is currently regulated by The Copyright (Amendment) Act, 
2019. The only existing guiding government document in the music industry is the 
1984 Report of the Presidential National Music Commission. This Policy, therefore, 
comes at a critical moment when the industry is in dire need of streamlining. Con-
sequently, the recommendations therein, focus on addressing the challenges within 
the industry.

The Government, through my ministry and its agencies, has worked together with 
the stakeholders to consolidate the gains that have been made in the sector. This has 
resulted in the National Music Policy that seeks the development of a sustainable 
music industry in Kenya. The Policy acknowledges the complementary dimensions 
of the creative economy, knowledge economy and service economy, and therefore, 
seeks to enhance its competitive capacity and its socio-economic impact. Ultimately, 
the National Music Policy will provide our music industry with a competitive edge 
regionally and globally. This will provide the much needed framework for anchoring 
and propelling growth, development and operations within the industry.

Amb. (Dr). Amina C. Mohammed, EGH, CAV
Cabinet Secretary,
Ministry of Sports, Culture and Heritage.
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PREFACE

Music is a powerful means of enhancing a country’s identity while simultaneous-
ly creating employment, developing human skills and generating socio-economic 
capital. In Kenya, music is a highly consumed commodity and home to a large num-
ber of musicians who produce different genres of music.

Despite the high levels of music consumption, this has neither translated into mean-
ingful economic empowerment nor has it created a viable tax base for the govern-
ment. This has been caused by a myriad of challenges that include: the uncoordi-
nated operations by individual musicians and music groups; the inadequate support 
structures; inadequate measures for copyright and intellectual property enforce-
ment; and, the lack of policy guidelines.

This Music Policy, therefore, seeks to address these challenges with a view to: cre-
ating an environment characterized by more coordinated operations by musicians 
and music groups; adequate support structures for all players in the music industry; 
deterrence of piracy and other forms of fraud in the Music industry; enforcement 
of existing laws by relevant agents; and finally, the increased flow of benefits to all 
music industry players. Eventually, this will enable the music industry to enhance its 
contribution to the Gross Domestic Product (GDP).

The effective implementation, regular monitoring and evaluation of this policy, will 
resolve the issues that have deterred development of the music industry and stimu-
late sustainable socio-economic growth.

Josephta O. Mukobe, (MS) CBS
Principal Secretary,
Ministry of Sports, Culture and Heritage.
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ABBREVIATIONS & ACRONYMS

Berne Convention	 - Berne Convention for the Protection of Literary 
	    and Artistic Works 

CPWCNH	 - Convention on Protection of World Cultural and 
			      Natural Heritage

CSICH			  - Convention for the Safeguarding of Intangible
			      Cultural Heritage 

DJ 			   - Disc Jockey

GDP			   - Gross Domestic Product

PPMC			  - Permanent Presidential Music Commission

Rome Convention	 - Rome Convention for the Protection of Performers, 
	    Producers of Phonograms and Broadcasting 
	    Organizations

SDG	 - Sustainable Development Goal

TRIPs			   - Trade-Related Aspects of Intellectual Property Rights 

UCC			   - Universal Copyright Convention 

UDHRC		  - Universal Declaration of Human Rights Charter

UN			   - United Nations

UNESCO 		  - United Nations Educational Scientific and 
			      Cultural Organizations 

WIPO			  - World Intellectual Property Organization
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DEFINITION OF TERMS

Music Industry Stakeholders includes, creators, agents, arrangers, artist and rep-
ertoire managers, authors, choreographer, composers, distributers, executive pro-
ducers, independent producers, producers of sound recordings and audio-visual 
works, managers, master recordings, mechanical rights, midi artist, musicians, mu-
sical works, music educators, lawyers, accountants, phonograms, pluggers, produc-
ers, producers of sound recordings, performers, production companies, production 
directors, proprietors, promoters, photographers, graphic designers, sound and 
lighting engineers, event organizers, digital marketers, tour managers, disc man-
ufacturers, content providers, DJs, score, session musicians, wardrobe assistants, 
studio producers, sub-publishers, writers, intellectual property managers, collec-
tive management organizations, licensee, licensor, broadcasting, publishers, record 
companies, retailers and distributors, learning institutions, media, private sector, 
members of public, county government, among others. 

Vision 2030 - Kenya’s blue-print for development till the year to 2030

Piracy -Refers to unauthorized commercial use of copyright protected works. 

Copyright infringement - Means copyright infringement as defined in section 35 
and 38 0f Copyright Act Cap130.

Intellectual Property – refers to creations of the mind, such as inventions; literary 
and artistic works; designs; and symbols, names and images used in commerce.

Kenyan Media – refers to media entities owned solely by Kenyan citizens or where at 
least 30% equity shareholding is by Kenyan Citizen as defined in the ICT Policy 2019

Kenyan Music  – Music and dance whose creator(s), and or composer(s), and or 
performer(s) are Kenyan Citizens or domiciled in Kenya.

Music Repository – A facility domiciled at PPMC whose holdings shall include: tra-
ditional songs, dances, artefacts, folklore, popular and contemporary music and na-
tional registry; through, collection, retrieval, documentation, preservation, archival, 
digitisation and dissemination, of Kenyan music for commercial and educational 
purposes. 

National Government – The National Government of the Republic of Kenya as de-
fined and articulated in the Constitution of Kenya 2010.

Government – The governments at national and county levels as defined and ar-
ticulated in the Constitution of Kenya 2010.
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CHAPTER ONE

1.0 INTRODUCTION
Music is an important social tool of communication used to educate, encourage and 
inspire society at all levels. Music can inspire social consciousness that is beneficial to 
the development of Kenya’s economy, politics and even education. Besides, the mu-
sic industry directly and indirectly creates employment opportunities which can be 
demonstrated in the rise of the number of entertainment spots employing hospitality 
staff, security, sound managers, cashiers, etc. Music is a creative asset that embraces 
economic, cultural, social and technological aspects. It has linkages at macro and 
micro levels with the overall economy, hence an important development dimension 
for a country. Music can foster economic growth, job creation, export earnings while 
promoting social inclusion, cultural diversity and human development. 

In addition, music is a powerful means of enhancing the country’s identity and dis-
tinctiveness while simultaneously creating employment, developing human skills 
and generating socio-capital and cohesion. Music is a feasible policy option to di-
versify economies and improve trade and development gains in Kenya. 

1.1 Background to the Music Industry
The Music Industry in Kenya has a lot of potential, but its growth and development 
has been marred by a myriad of challenges that include; the unfavourable environ-
ments for musicians to operate in, the inadequate support structure and lack of 
policy framework. These issues make it virtually difficult for musicians, producers 
and other stakeholders to develop a competitive music industry.

Music is arguably the most consumed entertainment commodity in the world. How-
ever, the high levels of music consumption in Kenya have not translated into ad-
equate employment opportunities and economic empowerment for musicians or a 
viable tax base for the government.

The country has not been able to optimally harness this potential due to inadequate 
measures and structures for copyright and intellectual property enforcement, poor 
co-ordination of industry players and lack of policy guidelines in the Music Industry.

Protectionist policies barring importation of locally available goods and products in 
Kenya were instituted in the early 70’s to protect local industries from unfair com-
petition from imports from industrialized nations. However, music was not accorded 
similar protection. The survival of the Kenyan music industry is a complement to lo-
cal creativity which has managed to overcome the surge of foreign content through 
good innovative instincts that have continued to offer more aesthetic appeal.

Moreover, the United Nations Educational Scientific and Cultural Organizations 
(UNESCO) provide direction and policy statements under the Convention for the 
Safeguarding of the Intangible Cultural Heritage (CSICH, 2003). It calls on state par-
ties to - “adopt a general policy aimed at promoting the function of the intangible 
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cultural heritage in society and to integrate the safeguarding of such heritage into 
planning programmes”.

The Declaration emphasizes the need to safeguard meaningful measures aimed at 
ensuring the viability of the intangible cultural heritage, including the identifica-
tion, documentation, research, preservation, protection, promotion, enhancement, 
transmission, particularly through formal and non-formal education, as well as the 
revitalization of the various aspects of such heritage. The Convention on Protection 
of the World Cultural and Natural Heritage (CPWCNH,1972) calls on state parties 
to take the appropriate legal, scientific, technical, administrative and financial mea-
sures necessary for the identification, protection, conservation, presentation and 
rehabilitation of this heritage.

The Vision 2030 (Kenya’s blue-print for development till the year 2030) aspires to 
achieve “a globally competitive and prosperous nation with a high quality of life by 
2030”. The Economic Pillar of the Vision seeks to achieve, a sustained economic growth 
of 10% per year over the next 10 years. The Social Pillar envisions “a just and cohesive 
society enjoying equitable social development in a clean and secure environment”. 

The music industry fits well in both the economic and social pillars of the vision 
2030. The industry has a contribution towards improved economic growth as well 
as a peaceful and just society through creation of youth employment where music 
is used to preach peace and national cohesion. 

The Music Industry also contributes towards the achievement of the Sustainable 
Development Goal (SDG) No.1; to eradicate absolute poverty and hunger. This is re-
alized through creation of employment by the industry as well as increased incomes 
for individual musicians, sound managers, electricians, entertainment organizers, 
accountants, music producers and their workers. Also the sustainable development 
goal seeks to end poverty in all forms everywhere.

The Constitution of Kenya (2010) makes a strong case for the protection and pro-
motion of music as a form of cultural expression as well as a property whose owner 
has to be protected from unlawful deprivation. The Bill of Rights in Chapter Four 
provides for these rights. Article 11 of the Constitution recognizes culture as the 
foundation of the nation and as the cumulative civilization of the Kenyan people 
and nation.

This music policy came into being as a result of there being a music industry in Ke-
nya that was faced with a myriad of challenges including the uncoordinated opera-
tions by individual musicians and music groups, inadequate measures for copyright 
and intellectual property enforcement and lack of policy guidelines. Consequently, 
the lack of an explicit, coherent and codified music policy has led to music being 
marginalized in the national development agenda. 

1.1.1 Definition of Music
The Webster dictionary defines music as an art of sound in time, that expresses ideas 
and emotions in significant forms through the elements of rhythm, melody and har-
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mony. On the hand, the Cambridge Advanced Learner’s Dictionary & Thesaurus Cambridge 
University Press defines music as a pattern of sounds made by musical instruments, voices, 
or computers or a combination of these, intended to give pleasure to people listening to it.

In the Kenyan Context, music refers to the use of sound to express and reflect ideas, attitudes 
and emotions, collectively and individually, in acknowledged fora. It embraces traditional 
and contemporary idioms of sacred and secular genres of song and instrumental expression.

Further to, the definition of Kenyan Music automatically implies “Dance”, as this is an inextri-
cable component, which goes hand in hand with musical sound.

1.2 Rationale for the Policy
The need for a National Policy on Music is informed by the recognition that music creates a 
rich and varied world that increases the range of choices and nurtures human capacities and 
values and therefore, is a mainspring for sustainable development for peoples, communities 
and nations.

It is also in conformity with Kenya’s ratified conventions requiring each UN state party to 
formulate, develop and apply, as far as possible, a policy whose principal aim should be to 
co-ordinate and make use of all scientific, technical, cultural and other resources available 
to secure the effective protection, conservation and presentation of their cultural and natu-
ral heritage.

The policy will provide vital guidelines to streamline the music industry and to enable music 
develop into a viable socio-economic sector that is recognized and incorporated into the 
national development agenda.

This policy document will facilitate the music industry as a vehicle for economic develop-
ment through provision of deterrent measures against piracy and other forms of infringe-
ment in the industry.

This policy comes at a timely moment in Kenya because it’s going to galvanize the music 
industry by providing clear guidelines, regulations and legislation. The policy document fur-
ther establishes systems that translates into: national identity and cohesion; access to music 
education and capacity building; preservation of Kenyan musical heritage; fair compensa-
tion; transparency; integrity;  and sound governance within the music industry in Kenya.

1.3 Vision
Towards a culturally vibrant, intellectually stimulating and economically empowering mu-
sic industry.

1.4 Mission
To accelerate the development of music as a social, cultural, educational and economic activ-
ity through material and financial support, mentorship and legal protection of musicians and 
the entire music industry. 
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1.5 Purpose of the Music Policy		
i)	 To guide and regulate all the players in the music industry;
ii)	To protect the music industry rights holders against any form of illegal 

exploitation;
iii)	To enhance the development of the music industry. 

1.6 Policy Objectives
i)	 To facilitate the creation of a legislative framework that promotes the growth 

and development of music;
ii)	To articulate the rights and obligations of players in the Music Industry;
iii)	To spearhead the preservation and development of indigenous music as well 

as other music genres;
iv)	To support the process of music education and training at all levels;
v)	To facilitate the harnessing of creative and economic potential within the 

Music Industry; and
vi)	To promote effective music management and use for national development.

1.7 Guiding Principles
i)	 Respect for each individual player in the music industry;

ii)	Consultation with the responsible Ministry on all matters of national interest; 

iii)	Preparedness to abide by resolutions of arbitrators in conflicts; 

iv)	No reproduction of others’ works unless with express permission.

1.8 Core Values
i)	 Integrity: 

ii)	Teamwork:

iii)	Professionalism:

iv)	Creativity and Innovation: 
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CHAPTER TWO

2.0 SITUATION ANALYSIS AND POLICY ACTIONS
This Chapter seeks to examine the context in which the music industry in Kenya is 
operating as well as the strengths, weaknesses and opportunities present in the fur-
therance of music in Kenya culminating into Policy Statements. 

2.1 The Music Industry
The Music Industry comprises of creators, agents, arrangers, artist and repertoire 
managers, authors, choreographer, composers, distributers, executive producers, in-
dependent producers, producers of sound recordings and audio-visual works, man-
agers, master recordings, mechanical rights, midi artist, musicians, musical works, 
music educators, lawyers, accountants, phonograms, pluggers, producers, produc-
ers of sound recordings, performers, production companies, production directors, 
proprietors, promoters, photographers, graphic designers, sound and lighting engi-
neers, event organizers, digital marketers, tour managers, disc manufacturers, con-
tent providers, DJs, score, session musicians, wardrobe assistants, studio producers, 
sub-publishers, writers, intellectual property managers, collective management or-
ganizations, licensee, licensor, broadcasting, publishers, record companies, retail-
ers and distributors, learning institutions, media, private sector, members of public, 
county government, among others.

As African societies transform from traditional to modern ones, the functions, roles 
and uses of music retain their significance. Kenya holds its music traditions, being 
part of her cultural heritage, in high esteem.

The traditional music practices embody the people’s oral history, literature, philoso-
phies, aesthetics, nationalism, education, ideals and ethics.

In the 1970’s Kenya enjoyed a flourishing Music Industry with its products being 
exported to other parts of the world. The trend has been hastened by the growth of 
the communication sector. Music is used to articulate the concept of infotainment, 
which blends salient social messages as well as playing the country’s flagship. This 
flagship helps to maintain a country’s presence in the mainstream of global activity 
- the better the product the better the image of its country. The benefits are varied 
and create a brand name that also sells other business sectors.

Currently the Music Industry faces challenges in its legal and institutional infrastruc-
ture. Lack of proper legal awareness, enforcement, coordination and knowledge of 
procedures remains a major problem.

The Industry is fragmented with no umbrella body to oversee its affairs. The industry 
lacks a coherent strategic vision to align all the key players. This has brought in an 
influx of new music idioms and materials that is shaping and defining a new musi-
cal culture and identity. Regrettably, Kenya has not taken measures to safeguard her 
music heritage and the result is that an overwhelming portion of the content on 
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most radio and television stations is foreign. One of the most glaring realities here is 
that the media content is exclusively controlled from the Capital City of Kenya, Nai-
robi, making it contradictory to the letter and spirit of devolution. This discourages 
investment in and by Kenyan artistes due to inadequate returns.

The high rate of piracy in the Music Industry is an indication of weak law enforce-
ment. Low royalty payment, lack of defined administrative structures to help regu-
late the influx of illegal recordings, absence of a code of conduct and lack of trans-
parency in printing industry transactions are issues that need to be addressed.

Music practitioners in the country have formed associations to cater for the interests 
of their members. These groups include church choirs, traditional and contempo-
rary/modern dance groups, choral associations, orchestral associations, composers, 
performers’ associations and music producers’ associations. The constitution guar-
antees every citizen the right to form and join associations including trade unions.

The linkages between these organizations are neither well defined nor coordinated. 
Their activities border more on lobbying than on the professional development of the 
industry. Besides these, there is mistrust between players in the Industry at various 
operational levels. The administration of music matters in the country is also scat-
tered across various Government bodies without any clear jurisdictional boundaries.

This has resulted in an unstructured Music Industry hence the need for an institu-
tional framework to harmonize and regulate the administration of the Industry.

A vital step in the growth of the Music Industry in Kenya is the ability of the country 
to control its music distribution through greater control of production and distribu-
tion in both local and international markets having regard to the attendant copy-
right laws and enforcement thereof.

Policy Statements
1.	Government shall develop a vibrant and productive sector by enhancing capacity 

building for the various organizations and associations within the music industry.

2.	The National Government shall create an enabling environment for writers, au-
thors, composers, arrangers, publishers, producers of sound recording, performers 
and other music practitioners through the enforcement of legislation relating to 
copyright and the enactment of legislation aimed at promoting music creativity in 
the country.

3.	The National Government shall enhance capacity to help combat unauthorized 
commercial use of copyrighted works and enhance the application of best inter-
national practices in combating irregularities and illegal exploitation within the 
music sector.

4.	The National Government shall establish a national award scheme to recognize and 
reward excellence in all genres of music and dance and further provide incentives to 
investors in the Kenyan Music Industry.



7

NATIONAL MUSIC POLICY, 2020

2.2 Policy and Legislative Framework
As mentioned earlier, one salient cause of stagnation in the music industry in 
Kenya has been inadequate legislative framework as well as weak enforcement of 
existing laws. 

2.2.1 The Bill of Rights
Recognition of the inherent dignity and of the equal and inalienable rights of all 
members of the human family is the foundation of freedom, justice and peace in 
the world. In the Universal Declaration of Human Rights Charter (UDHRC,1949), the 
United Nations reaffirmed their faith in fundamental human rights, in the dignity 
and worth of the human person and in the equal rights of men and women and 
have determined to promote social progress and better standards of life for all. The 
constitution of Kenya does not deviate from this norm as it explicitly provides for 
these rights to all citizens. Further, UN resolution number 57/249 adopted by the 
78th plenary meeting of 20th December, 2002 emphasized the need to enhance the 
potential of culture as a means of achieving prosperity, sustainable development 
and global peace.

Kenya is a signatory to international and regional declarations on the status and 
development of the music industry. These include the Copyright Conventions, ad-
ministered by the United Nations Educational, Scientific and Cultural Organization 
(UNESCO) and the World Intellectual Property Organization (WIPO). 

2.2.2 The Constitution of Kenya
The Constitution of Kenya (2010) makes a strong case for the protection and pro-
motion of music as a form of cultural expression as well as a property whose owner 
has to be protected from unlawful deprivation. The Bill of Rights in Chapter Four 
provides for these rights. 

Article 11 of the Constitution recognizes culture as the foundation of the nation and 
as the cumulative civilization of the Kenyan people and nation. Clause (2) requires 
the state to, among other things; promote all forms of national and cultural expres-
sion through literature, the arts, traditional celebrations, science, communication, 
information, mass media, publications, libraries and other cultural heritage; and to 
promote the intellectual property rights of the people of Kenya. Clause (3) enjoins 
Parliament to enact legislation to ensure that communities receive compensation or 
royalties for the use of their cultures and cultural heritage.

Article 33 calls on the state to promote all forms of creative artistic expressions. 
Article 40(5) provides that the State is under obligation to support, promote and 
protect the intellectual property rights of the people of Kenya.

Article 44 provides for the protection of language and culture and states that every 
person has the right to participate in the cultural life of the person’s choice and that 
a person belonging to a cultural or linguistic community has the right, with other 
members of that community, to enjoy the person’s culture and to form, join and 
maintain cultural and linguistic associations and other organs of the civil society.
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Article 260 defines property as including any vested or contingent right to, or inter-
est in or arising from intellectual property. 

2.2.3 Legislation
There are no legal provisions in the Kenyan Statute books that seek to specifically 
promote music. The Copyright (Amendment) Act (2019) is the only current legisla-
tive framework related to music. It is however limited as it only focuses on copyright. 
The Permanent Presidential Music Commission (PPMC) was established through a 
presidential order in 1988. It however lacks the requisite statutory status to enable it 
implement the objectives for which it was established. This renders it vulnerable as 
its legality can be contested in a court of law at any time.

Policy Statements
1.	The state shall take measures, including affirmative action programmes to ensure 

that the youth have opportunities to associate, be represented and participate in the 
political, social, economic and other spheres of life.

2.	The Government shall make laws to provide that artists have the freedom and the 
right to establish trade unions and professional organizations of their choice and to 
become members of such organizations.

3.	The Government shall take steps to ensure that the artist benefits from the rights 
and protection provided for in international and national legislation.

4.	The Government shall take the necessary steps to ensure that artists enjoy the same 
rights as are conferred on a comparable group of the active population by national 
and international legislation in respect of employment, living and working condi-
tions, and to see that self-employed artists enjoy, within reasonable limits, protec-
tion as regards income and social security.

5.	The Government shall take measures to enforce international protection of the 
rights of artists/musicians under the terms of existing conventions.

6.	The Government shall recognize the right of trade unions and professional organi-
zations of artists to represent and defend the interests of their members and to give 
them the opportunity to advise public authorities on suitable measures for stimulat-
ing artistic activities and ensuring their protection and development.

7.	Recognizing the essential role of art in the life and development of the individual 
and society, the Government shall protect, defend and assist artists and their 
freedom of creativity. The Government will take all necessary steps to stimulate 
artistic creativity and the flowering of talent by adopting measures to secure greater 
freedom for artists and to improve their status.

8.	The Government shall ensure the participation of artists in decisions concerning 
their quality of life and to entrench Arts in the Nations’ development process. 
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2.3 Music and National Development including Job Creation
The music industry is a major provider of jobs and income in the Kenyan economy. 
It is estimated that by 2014 the core of the Kenyan music industry had employed 
over one hundred thousand (100,000) people. Majority of these people are artists 
and composers that produce music. 

Music is therefore a medium of national development. Musicians can sing songs 
of development as dramatists give shape to the vision of the nation. Choreogra-
phers and dance performers can portray development themes and educate the rural 
population on many ideas while producers can bring down the cost of production 
to ensure that as many artists as possible produce their works in print and film for 
improved incomes and wellbeing.

The critical elements of a strong music industry would include strong marketable 
products, professionalism and integrity, viable markets, cooperation within the in-
dustry, effective management and support and recognition from the government.

Fundamental principles of competition and marketing suggest that one must either 
offer the same competing product at a cheaper price or offer the same product but 
of superior quality or unique nature and charge more. In all cases, one must offer 
what audiences want. Producing marketable products on a large scale requires a 
strong creative culture. To achieve that, first and foremost, musicians and performers 
must be skilful. They must also have access to affordable technology, which would 
allow for the production of quality products. While Kenya has very talented musi-
cians, there is an apparent shortage of expressed creativity and/or the expressed 
creativity is not marketed effectively.

Kenya Vision 2030is the country’s development blueprint covering the period 2008 
to 2030. Its objective is to help transform Kenya into a “middle-income country pro-
viding a high quality of life to all its citizens by the year 2030”. 

The Music Industry is an important source of employment and wealth creation. 
There are many job opportunities that stem from the music industry that are di-
rectly and indirectly readily available. This includes singers, songwriters, publishers, 
arrangers, producers of sound recordings and audio-visual works, instrumentalists, 
dancers, choreographers, lawyers, accountants, wardrobe assistants, photographers, 
graphic designers, sound and lighting engineers, event organizers, digital market-
ers, tour manager, disc manufacturers, content providers and many more. Through 
music, substantial revenues are collected thereby contributing to the growth of our 
GDP. The Music Industry avails equal opportunities for equal participation by both 
women and men.

As an agent for communication, music is a vital tool for disseminating information 
in all the areas of development as captured in the Sustainable Development Goals 
(SDGs).

The country’s population comprises persons with diverse abilities. Participation in 
music is a right that each and every Kenyan ought to enjoy. This is captured in Article 
33 of the Constitution which recognizes the right to freedom of expression including 
the freedom of artistic creativity.
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This right if respected will enormously contribute to the nations’ economic growth.

Policy Statements
1.	Music will be used to create awareness and disseminate information on areas of 

national development. The Government shall recognize music as an economic tool 
for national development.

2.	The Government is committed to protect the rights of every person to freedom of 
expression which includes freedom of artistic creativity.

3.	In line with the poverty reduction strategy, the Government is committed to support, 
promote, and motivate professionals in the Music Industry.

4.	The Government shall ensure that women and men, persons with disabilities, the el-
derly and other special interest groups actively participate in the music sector through 
provision of equal opportunities in education, performance and employment.

5.	The Government shall put in place an integrated development programme to ad-
vance the role of music in social-economic development.

2.4 Music and National Identity
Music in Kenya has long been used as a vehicle for achieving national identity, pride, 
patriotism and cohesion. 

Folklore, as a form of cultural expression, must be safeguarded by and for the group 
(familial, occupational, national, regional, religious, ethnic, etc.) whose identity it ex-
presses. Music therefore plays a vital role in transmitting people’s values from one 
generation to another. When played and embraced beyond local, national, regional 
and international borders, music enhances peoples’ sense of belonging, identity, 
national, regional and international cohesion. 

Preservation is concerned with protection of folk traditions and those who are the 
transmitters, having regard to the fact that each people have a right to their own 
culture and that adherence to that culture is often eroded by the impact of the in-
dustrialized culture purveyed by the mass media.

Measures must be taken to guarantee the status of and economic support for folk 
traditions in the communities which produce them and beyond.

Policy Statements
1.	The Government shall develop a national inventory of institutions concerned with 

folk music with a view to its inclusion in regional and global registers of folklore 
institutions.

2.	The Government shall create identification and recording systems (collection, cata-
loguing, transcription) or develop those that already exist by way of handbooks, 
collecting guides, model catalogues, etc., in -view of the need to coordinate the 
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classification systems used by different institutions.

3.	The Government shall stimulate the creation of a standard typology of folk music.

4.	The Government shall design and introduce into both formal and out-of-school cur-
ricula the teaching and study of folk music in an appropriate manner laying partic-
ular emphasis on respect for folk music in the widest sense of the term, taking into 
account not only village and other rural cultures but also those created in urban 
areas by diverse social groups, professions, institutions, etc., and thus promoting a 
better understanding of cultural diversity and different world views, especially those 
not reflected in dominant cultures.

5.	The Government shall guarantee the right of access of various cultural communi-
ties to their own folk music by supporting their work in the fields of documentation, 
archiving, research, etc., as well as in the practice of traditions

6.	The Government shall provide platforms for musical expression, moral and eco-
nomic support for individuals and institutions studying, making known, cultivating 
or holding items of folk music

7.	The Government shall protect all indigenous folk music, idioms, instruments 
and artefacts 

8.	The Government shall create an enabling environment for the practice of indig-
enous music and idioms including Kenyan urban and popular music

2.5 Music and Tourism
Music tourism is the act of visiting a city or town in order to see a music festival or 
other music performances. It creates opportunities for employment in the service 
sector of the economy, associated with tourism. These service industries include 
transportation services, such as airlines, cruise ships and taxicabs; hospitality ser-
vices by hotels and resorts; and entertainment venues, such as amusement parks, 
casinos, shopping malls, music venues and theatres.

The Tourism industry is by far the largest single export earner in Kenya.

Tourism forms a vital foundation for the country’s economy. It is growing as a result 
of liberalization measures, diversification of tourist generating markets and contin-
ued Government commitment to providing an enabling environment, coupled with 
successful tourism promotion and political stability. Enormous opportunities exist 
for investment in film production; recreation and entertainment facilities in the fol-
lowing areas:
i)	 Conference Tourism
ii)	Cultural tourism
iii)	Cruise ship Tourism
iv)	Aviation/tour and travel Tourism
v)	Eco-tourism
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In the Tourism circuit, music promotes Kenya’s culture and continues to market the 
country. Each of the country’s forty-two plus indigenous communities has a unique 
body of cultural expressions that attract international attention. These cultural ex-
pressions including music continue to give the country a unique identity which is a 
special branding that only the arts can do.

The Tourism Industry has recognized the demand for new products. Kenyan music 
can play a great role in meeting this demand as tourists develop interests in musical 
expressions. Currently music performers in the rich tourist sites include contempo-
rary and traditional music. Traditional performers exhibit low level of professional-
ism; the products are not well packaged or marketed to reflect the authentic Kenyan 
musical forms and expressions. Consequently, the artists seldom get value for the 
services provided. Kenya has a strong background of traditional cultural expressions 
including folk music which is in the forefront as a tourist attraction. The Government 
is aware that these need to be protected and used as a means of attracting tourists 
hence enhancing the economy.

In March 2012, the Ministry of Tourism launched a campaign to promote Kenya as 
a tourist destination through music. The musical theater show, “Out of Africa: The 
Magic of Kenya”, is scripted to showcase the cultural beauty of Kenya, thereby pro-
mote the country as a tourist destination with a positive visibility. 

Policy Statements
The Government is committed to ensuring that the performance of Kenyan music 
in the tourist circuit is explored and Kenyan music is used to promote the country 
internationally.

1.	The National Government shall enhance music tourism in Kenya and explore ways 
of boosting the tourism economy through music.

2.	The Government shall develop and facilitate Kenyan music tourism infrastructure 
through county, national, regional and international music festivals and, interna-
tional trade and tourism fairs.

3.	The Government shall put up mechanisms for ensuring the use of Kenyan cultural 
music idioms as marks of identity 

4.	The Government shall put in place mechanisms to issue permits to international 
acts and support visa applications for Kenyan artists travelling for international 
performance 

2.6 Music Education and Training
Kenya has an abundance of untapped music talent that needs to be nurtured and 
developed for the country to increase its contribution to the global music repertoire. 
The removal of music education syllabus in formal educational institutions has ad-
versely contributed to the deterioration of standards of music products.

Whereas there are several independent private music schools, there is no govern-
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ment institution that exclusively caters for the wholesome and comprehensive train-
ing of musicians. In addition, there is no effective system of monitoring and evalu-
ating the quality and content of education provided by these schools to ensure 
adherence to education policy.

The decline in music education started with the declaration of music as a non-ex-
aminable subject in primary schools. While still in the curriculum in primary schools, 
music is in reality barely taught. Many of the secondary schools that used to offer 
music as an academic subject have dropped it. In addition, the high cost of music 
instruments and equipment has made it impossible for most primary and secondary 
schools to offer practical lessons in music. Music learning is therefore heavily theo-
retical and inadequate for learning and nurturing of creativity.

Several public and private universities have established music departments while 
teacher training colleges offer music as a subject. However, learning remains theo-
retical with fewer students opting to take music due to limited opportunities in the 
labour market.

Where music still thrives in some post primary institutions, learning is characterized 
by a curriculum that is heavily biased towards western content in material and de-
livery. This makes formal music education culturally alienating to the Kenyan child.

Music educators range from full time to part time music school teachers. The latter 
are staff offering music services as well as music teaching and may be musicians, for 
whom music education is but a negligible career undertaking. Serving music teach-
ers are forced to teach other subjects due to the decline of music as an examinable 
subject.

Consequently, the education system produces graduates with inappropriate skills 
in music making; unable to meet the market demands and to service the Music 
industry. 

Music education needs to be seen as a rewarding and structured career with op-
portunities for personal and professional growth. Music educators therefore, ought 
to be supported and recognized throughout their careers.

Lack of goodwill at all levels and appreciation of the value of music also contribute 
to the apathy that surrounds the teaching and learning of music. In addition, there is 
insufficient understanding amongst stakeholders in the Industry with regard to the 
functioning of the Industry, labour relations, contracts and music business oppor-
tunities. This inhibits the industry players, limiting their performance and resulting 
in low output.

Issues of intellectual property rights are either ignored or unknown. There should be 
a systematic attempt to educate young artists and managers on copyright matters 
and management of music business.

The Government has however begun the establishment of music systems to encour-
age the youth through youth programs that provide opportunities to grow their 
musical talent. These youth forums identify and nurture talents as well as provide 
access to a range of music experiences to young musicians from all over Kenya.



14

THE PERMANENT PRESIDENTIAL MUSIC COMMISSION

Personnel offering services as master musicians in Kenyan traditional music have 
not been fully incorporated into educational institution cadres and therefore, there 
is danger of loss of skills and musical heritage. To preserve the Kenyan musical 
heritage, there is need to hand down the skills and knowledge from generation to 
generation. Therefore there is need to develop the necessary structures and the 
position of Master Musician.

Policy Statements
1.	The National Government shall facilitate music education and training at all levels 

of learning from primary, secondary, tertiary and university levels.

2.	The National Government shall ensure that all children in primary school access 
music education 

3.	The National Government shall create a plan for music education through practical 
oriented music curriculum, relevant learning materials and monitoring and evalu-
ation of the learning process at all levels of Education.

4.	The National Government shall create standards to guide educators in determining 
objectives for their teaching to include evaluating music and performances, reading 
music and notations, singing and playing instruments of different repertoire, com-
position and arrangement of music.

5.	The National Government shall establish a Creativity Center for the teaching 
and learning of music in its diverse cultures and this shall be replicated at the 
county level.

6.	Governments shall facilitate research and documentation in the area of music.

7.	Government shall support the creation of a strategic approach towards encourag-
ing more musical activities for the young people through the creation of a Music 
Blue Print.

8.	The National Government shall facilitate training, support and incentives for music 
teachers, instructors and educators. The Government can do this by taking mea-
sures to recognize arts teachers as special teachers; motivated by a special remu-
nerative allowance.

9.	The National Government shall set up a Music Repository to facilitate access to 
music and related information and services.

10.	The government shall recognize master musicians as authorities in their specific 
music skills 

To achieve the above objectives, the Government shall realign the education sector 
in line with music in the following ways:

1.	Provision of learning music at all levels of education, to be assessed appropriately;

2.	Diversification of tertiary level provisions for training, to capture the needs of society 
and reflect the multi-disciplinary possibilities of the disciplines;
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3.	Curriculum Review to include music from tender age to tertiary level;

4.	Extend training beyond provision of teachers and performers by opening avenues to 
higher education where talented youth can gain access through music scholarships 
and also creating music centers of excellence;

5.	In-school activities to include instrumental, vocal tuition at individual, and group 
levels; creation of performing ensembles such as bands, orchestras, choirs, provision 
of performing opportunities as part of the school programme, including festivals, 
school arts programmes, inter-house/class; inter-school festivals/competitions;

6.	Community-based activities to include music bands, groups and choirs;

7.	County and national support for music education and programmes in the 
community.

2.7 Documentation and Archiving
Our country’s history, philosophies, aesthetics and education are embodied in our 
traditional songs, dances, artefacts and folklore. Traditionally, both music and folk-
lore were transmitted orally from generation to generation. However, globalization 
has made this mode of preservation to lose its efficacy. Despite the existence of 
traces of persons who can provide valuable information on this aspect of the coun-
try’s rich cultural heritage, it risks extinction through natural attrition.

A country without a record of its past is a country without a future and this applies 
to the Kenyan music industry. The future generations of Kenyan musicians must be 
able to relate to music and musicians in their past. This can only be done through 
proper archiving and documentation of the past and present Kenyan music with the 
records being made accessible to the public.

Over the years, Kenyan artists have produced a wide repertoire of works of arts but 
despite the establishment of electronic recording in the 1940’s a large proportion of 
these works remain undocumented. Most recordings are in the hands of individuals 
and private organizations. This makes previously produced music not readily acces-
sible.

In areas where traditional music performance thrives, costumes and music instru-
ments are maintained. In the present circumstances in Kenya, such valuable mate-
rials are not well preserved by their custodians. This has resulted in loss of crucial 
materials for education and posterity.

Despite oral transmission and audio visual recording, access to Kenyan music is still 
limited due to lack of proper framework for music publishing.

Policy Statements
1.	The Government shall ensure the documentation, preservation and dissemination 

of the country’s music material.
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2.	The Government shall facilitate the establishment of repositories through system-
atic collection and documentation of music expressions of Kenyan communities in 
all formats.

3.	The Government shall establish Living Treasures Programs to help capture and pre-
serve the social and cultural significance of traditional music.

4.	The Government shall facilitate the establishment of music publishing for preserva-
tion and accessibility for commercial and educational purposes.

5.	The Government shall maintain a systematic archiving of discographies of all musi-
cians and ensure its availability to the public through ICT.

6.	The Government shall take measures to reclaim and retrieve indigenous music from 
foreign countries. 

2.8 Music Performance
Various sections of the Kenyan society engage in activities that include music mak-
ing. This avails opportunity for and gives rise to the birth of performers of diverse 
music categories.

There are professional and amateur performers as well as semi-professionals.

These are persons with varied degrees of competence and training in music. Most 
are talented individuals with interest in music making as an aesthetic experience.

The participation of music groups during national celebrations, state and other pub-
lic functions plays an important role in the social political life of our nation. Through 
music, members of the public express their aspirations, expectations and achieve-
ments as they physically participate in the events that mark the celebrations.

Although festivals are effective in developing talent at the grassroots, there is need 
to create an international forum where Kenyan artistes can be pitted against their 
regional and international counterparts as a means to ensure that they are competi-
tive at the global level.

Policy Statements
1.	The Government is committed to the development of music and musicians for the 

performing sector of the Music Industry.

2.	The Government shall put measures in place to ensure performance of music that 
reflects and promotes the country’s values and aspirations during national and 
State functions.

3.	The Government shall strive to create an enabling environment for talent develop-
ment and exposure, both locally and internationally.

4.	The Government shall put measures in place to ensure consumers of music products 
have the right to goods and services of reasonable quality.
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5.	The Government shall encourage the development of the necessary facilities (muse-
ums, concert halls, theatres and other venues) conducive to fostering the dissemina-
tion of arts and the interaction of artists with the public at all levels.

2.9 Media and Advertising
A significant percentage of media programmes involve music. The types of music 
played and accompanying commentaries influence the public’s perception and at-
titude towards music. In particular, except in the case of vernacular stations, a large 
percentage of music aired from public and private broadcasting media houses is 
non-Kenyan. By their very nature, airwaves are a public resource and the govern-
ment has a duty to ensure that the use of airwaves does not work at the detriment 
of our cultures and common good.

The hotel industry is a vital player in the tourism circuit and is crucial in portraying 
the identity of Kenya. However, they utilize traditional dance troupes in their out-
door entertainment menu yet piped music in their rooms is largely foreign. 

Similarly, the print media pays a lot of attention to international music /artists at the 
expense of Kenyan talents. The commercials and advertisements used to market 
Kenyan products use foreign music and expertise thereby suppressing Kenyan cre-
ativity and promoting foreign cultures.

Although music contributes heavily to the growth of the media industry, the artist 
and producers are seldom compensated for their work.

Policy Statements
1.	The Government shall put in place both facilitative and regulatory measures to en-

sure and enable a strong partnership between the media and the music industry as 
well as other players in the development of Kenyan music and musicians.

2.	The National Government shall take measures to ensure that at least Sixty percent 
(60%) of music aired by the Kenyan media between 5am to 10pm is of Kenyan mu-
sic. The National Broadcaster shall be expected to air a minimum of 70% of Kenyan 
music. 

3.	The National Government shall take measures to ensure that at least 60% of music 
used in the electronic advertising in Kenya is devoted to Kenyan Music.

4.	The National Government shall take measures to ensure that at least 60% of music 
used in film and television synchronisation is devoted to Kenyan music.

5.	To enhance local cohesion and integration, the Government shall ensure that a sta-
tion broadcasting in a particular vernacular language shall dedicate at least 30% 
of the airtime to broadcast in the national language and other Kenyan vernacular 
languages between 5am to 10pm.  

6.	The National Government shall reinforce the existing legislation to provide for a 
more effective regime for payment of royalties due to artists by the broadcasting 
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houses, digital and other platforms in line with best international practice.

7.	The National Government shall put mechanisms, both legal and facilitative, aimed 
at ensuring that at least Sixty percent (60%) of music played in public institutions 
and places, including the national carrier (Kenya Airways), public offices, airports 
and at public spaces is Kenyan music.

8.	The National Government shall provide incentives by way of, among others, giving 
tax incentives to advertisement agencies and media houses that make commercials 
on Kenyan products using Kenyan talent.

9.	Any broadcasting and media entity that fails to meet the minimum requirement of 
60% Kenyan music within the watershed period will be required to pay a penalty 
payable to the ministry in charge of music and shall be used in the development 
of the music industry. This penalty shall mean any fine imposed in cash or in kind. 

10.	 The Government shall encourage a broader coverage of folklore material in na-
tional and regional press, television, radio and other media, for instance through 
grants; by encouraging and facilitating employment for folklorists in these units; 
by ensuring the proper archiving and dissemination of these folklore materials 
collected by the mass media and by the establishment of departments of folklore 
within those institutions.

2.10 Music Technology
Music technology is a term that refers to all forms of technology involved with the 
musical arts, particularly the use of electronic devices and computer software to 
facilitate playback, recording, composition, storage and performance. Furthermore, 
music technology encompasses the technical and scientific aspects of music such 
as acoustic science, programming, music psychology/sociology and music industry 
business practices.

The concept of music technology is intimately connected to both artistic and tech-
nological creativity. People are constantly striving to devise new forms of expression 
through music, and physically creating new devices to enable them to do so. Music 
technology includes many forms of music reproduction.

Despite a decrease in sales of physical products, the demand for digital music has 
dramatically increased. The current market players and technological innovations 
provide new opportunities to deliver music to the consumer. It is imperative to bal-
ance the divergent interests of consumers and artists while ensuring profits for all 
parties involved.

Technology is the means through which high quality work reaches a wider range of 
people and to engage them as both audience and participants. It is therefore im-
portant for the music industry to embrace technology in order to continue to grow.

The Government realizes the challenges that technology also brings to the music 
industry and aims to bring the law in line with reasonable consumer behaviour and 
expectations while also encouraging creativity.
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The Government further realizes the need to adapt to emerging technologies. The 
Internet and social media have radically changed how the music industry works. 
The growth of online distribution as opposed to physical distribution is a significant 
opportunity to both music producers and musicians. At the same time this poses 
intense risk of copyright infringement. The problem of music piracy has been com-
plicated by technology.

The Government realizes that music technology is under-used in schools. Schools 
can improve music teaching through the use of technology and also through the 
teaching of music technology. This can be realized through partnership with the 
digital village hubs in specific counties whereby all students including those in ru-
ral areas, with limited opportunities for specialized tuition, will be in a position to 
access it. In addition, those with special needs and unable to use traditional instru-
ments will have a chance to experience music in a different form.

Policy Statements
1.	The Government will work with Internet service providers to ensure that on-line 

piracy is minimized.

2.	The Government will encourage development and use of indigenous and modern 
technology including information Communication Technology in a bid to develop 
the quality and quantity of music products.

3.	The Government will take measures to develop partnerships with national broad-
casters and technology providers to ensure music is accessible to the whole country 
through broadcasting, new and existing technology.

4.	The Government shall take measures to ensure an efficient digital copyright li-
censing system including supporting the administration of the private copying levy 
within the existing, new and emerging technology advancements. 

2.11 Copyright and Related Rights
Whereas Kenya is a signatory to most conventions protecting copyright and has en-
acted a law on copyright, not much has been achieved with regard to enforcement. 
Many works of Kenyan musicians, composers and artists continue to be pirated and 
sold at the expense of the rightful beneficiaries who are the originators of the works.

In copyright law, infringement does not refer to theft of physical objects, but an in-
stance where a person exercises one of the exclusive rights of the copyright holder 
without authorization. 

Section 22(1) of the Copyright Act provides for work eligible for protection under 
the Act. This include literary works, musical works, artistic works, audio visual works, 
sound recordings, performances and broadcasts. The Act grants both economic and 
moral rights.

The rights of authors, performers, publishers, broadcasters and many others whose 
livelihoods depend upon recognition of rights in intellectual property, particularly of 
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copyright, are too often ignored by persons, intentionally, deliberately and system-
atically, attempting to benefit from creations of others. The World Customs Organi-
zation for example found out in its most recent survey, 2005, that around 5% of all 
world trade is trade in counterfeit goods. The extent of the problem can be seen in 
the number of job losses that can directly be attributed to piracy.

Copyright infringement refers to copying “intellectual property” without written 
permission from the copyright holder, who is typically a publisher or other business 
representing or assigned by the work’s creator. It is also the unauthorized use of 
works under copyright, infringing the copyright holder’s “exclusive rights”, such as 
the right to reproduce or perform the copyrighted works, spread the information 
contained within copyrighted works, or to make derivative works. 

The term “piracy” on the other hand has been used to refers to use of copyright 
protected works. Article 12 of the 1886 Berne Convention uses the term “piracy” 
in relation to copyright infringement. Article 61 of the 1994 Agreement on Trade-
Related Aspects of Intellectual Property Rights (TRIPs) requires criminal procedures 
and penalties in cases of “wilful trademark counterfeiting or copyright piracy on a 
commercial scale.” 

Piracy traditionally refers to acts intentionally committed for financial gain, though 
more recently, copyright holders have described online copyright infringement, par-
ticularly in relation to peer-to-peer file sharing networks, as “piracy.”

The cultural and information industries form important and well recognized con-
tributory components of the economic and cultural development of any country. 
They add considerably to national wealth, thus pirate activities undermine these 
industries hence negatively impacting on wealth creation.

Allowing pirated musical products to be sold freely in local markets effectively un-
dermines all opportunities for a national recording industry to develop.

Policy Statements
1.	The state shall support, promote and protect the intellectual property rights of the 

people of Kenya

2.	The Government shall enhance structures in place for effective investigation, 
regulation and prosecution of offenders involved in piracy and other copyright 
infringement.

3.	The Government shall domesticate international conventions on protection of 
literary and artistic works.

4.	The Government shall ensure that laws on internet use are in line with emerging 
technological trends as regards copyright and intellectual property.

5.	The government shall establish systems and structures to support comprehensive 
collection and to guarantee fair and equitable distribution in the payment of 
royalties and remuneration.

6.	The government shall provide sufficient funding to enable the relevant institution 
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responsible for Copyright and Related Rights to exercise its mandate under national, 
regional and international law.

2.12 Funding and Investing in Music and Musicians
The primary weakness facing this industry is the limited finances available for invest-
ment in the development and promotion of Kenyan artists. This is exacerbated by 
piracy and the lack of a coordinated strategy for the development of the industry. 
It is critical to improve the amount of finance available for investment in the music 
industry to take advantage of the ever-growing market demand for music of all 
genres.

Like all other sectors of the economy, the music industry demands input for de-
velopment of personnel, equipment and infrastructure. Funds are also needed to 
build capacity for all manner of activities. These include scholarships for academic 
pursuits, support for exchange visits and tours, exposure of musicians, development 
and acquisition of equipment and instruments.

The industry generates products that need to be promoted if returns are to be real-
ized. This aspect of selling the industry is vital; taking the form of marketing prod-
ucts and supporting artists on tour.

Each industry must care for the welfare of its workers. Many musicians barely make 
a living out of music. There is need for structures that cater for the welfare and sus-
tenance of musicians during their non-productive seasons.

A certain portion of the existing Sports, Arts and Social Development Fund has 
been set aside for Arts. Access to this fund has been a challenge due to structural 
constraints. The policy recommends the review of the guidelines to enable the Arts 
sector access the fund. 

Finally, the system of recognition awards plays a big role in building stamina and 
motivating artists. Elsewhere, cash awards are given alongside plaques and certifi-
cates. These assist the artists in developing their trade.

The following will be the sources of funding for the implementation of the music 
policy:
i)	 Budget allocation from the Government of Kenya;
ii)	 Sports, Arts and Social Development Fund;
iii)	 Partnership with development partners and funding agencies;
iv)	 Sponsorship for specific music activities;
v)	 Penalties for non-compliance.

Policy Statements
1.	The Government is committed to developing a favourable environment to enable 

growth of a  strong financial base for the Music Industry.
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2.	The Government is committed to providing enhanced funding for music  projects 
and the promotion of Kenyan music.

3.	The Government shall commit to providing enhanced funding for music education, 
research, collection, documentation, preservation and archiving of Kenyan music.

4.	The Government shall put measures to provide incentives towards the development 
of the music industry. 

5.	The Government shall put measures to encourage public private partnerships in the 
music sector.

6.	The government is committed to providing sufficient funding in copyright promotion 
and protection. 

2.13 Registration and Affiliation of Music Organizations:
The following principles shall thus apply with regard to registration and affiliation of 
music organizations:

i)	 Every registered music organization/association shall have a recognized office 
from where it shall provide the necessary services;

ii)	 The Government shall provide platforms to encourage professional discipline 
among stakeholders;

iii)	  The Government shall play a facilitative role between the various players in the 
industry;

iv)	 All cadres of players in the Music Industry are encouraged to form professional 
associations and organizations;

v)	 All professional associations and organizations shall be affiliated to their respective 
National umbrella body;

vi)	 All National umbrella bodies shall be affiliated to the Apex Body; 

vii)	Each music organization/association shall be required to adopt alternative dispute 
resolution mechanisms as a means of resolving disputes that may arise within 
their ranks;

viii)	All music associations will institute clear articles and memorandum of association 
and deposit a copy with the umbrella body.
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CHAPTER THREE

3.0 IMPLEMENTATION FRAMEWORK	

3.1 Key Institutions
This Music Policy will operate under the custodianship of the Permanent Presiden-
tial Music Commission (PPMC). Other key institutions for its implementation shall 
include, but not limited to:

i)	 Department of Arts

ii)	 Department of Culture

iii)	 Department of Film services

iv)	 Kenya National Archives and Documentation Services

v)	 National Museums of Kenya

vi)	 Kenya Film Commission

vii)	Kenya Film Classification Board

viii)	Ministry of Education

ix)	 Kenya Cultural Centre

x)	 Anti- counterfeit Agency

xi)	 Kenya Copyright Board	

xii)	Communication Authority of Kenya

xiii)	National Transport and Safety Authority 

xiv)	Kenya Revenue Authority

xv)	Tourism Regulatory Authority

xvi)	County Governments 
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3.2 Implementation Structure
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3.3 Expected Outputs/outcomes
The policy measures that have been outlined in this document provide a compre-
hensive framework within which Government efforts to preserve, guide, develop 
and promote the Music Industry will be realized. The Policy outputs and outcomes 
therefore are:
(i)	 Guidelines and a comprehensive framework to streamline the Music Industry.
(ii)	 Provision of opportunities for the most talented musicians to develop their 

practice, learning new skills, taking time out for research and taking advantage 
of Kenyan and international development programmes. 

(iii)	Encouragement to more children, youth and adults to take part in the 
music industry.

(iv)	Provision of technological opportunities to develop and grow the music industry.
(v)	 Enforcement of existing laws by relevant agents.
(vi)	Work plans and targets that commit the Government to achieve in the medium 

term using appropriate strategies.
(vii)	Provision of a transparent system for the collection and distribution of royalties. 

3.4 Monitoring and Evaluation
Monitoring and evaluating the implementation of this policy will be a continuous 
exercise. However, there shall be joint monitoring and evaluation activities by some 
key stakeholders who will compile reports after every annual exercise and submit to 
the Cabinet Secretary responsible for Music.

3.5 Parties Responsible
The parties responsible for monitoring and evaluation are the same ones respon-
sible for implementation, except that every stage of monitoring and evaluation will 
focus on what an individual organization is doing in the music industry, the impact 
of its operations and how this can be improved for the benefit of all industry players.

3.6 Networking
The custodian of this policy and all the key implementers are called upon to network 
with like-minded stakeholders as well as foreign countries to compare and contrast 
how the music industry is managed in those countries vis a vis Kenya. This is in-
tended to provide a more diverse and innovative music industry that is valued by 
both industry players and the public.

3.7 Policy Review
This Music Policy will be reviewed as need arises in order to realign it with events 
prevailing at that time. The review process shall be a consultative process involving 
all stakeholders in the music industry.
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Permanent Presidential Music Commission,
State House Rd, 
Nairobi, Kenya.

Tel: +254 20 272 1052
Email: info@ppmc.go.ke. 
Web: www.ppmc.go.ke


